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VYUKA

Predmét Kulturni a kreativni prdmysly

- nauci studenty terminologii ale také pochopeni hlavniho
konceptu vymezen( kreativnich odvétel mezi ostatnimi primysly a
znalostni ekonomikou,

- znalosti atributll kreativnich mést jsou nezbytné pro chapani
uméni, kultury, kreativity v rozvoji mésta pfedpokladem pro
producentskou &innost manaZeril v kulture a kreativnich
odvétvich,

Cile predmétu;

» Seznamit studenty se zdklady konceptu kulturnich a kreativnich
priimysl(i a pouZivanou terminologii, historii a vivojem této
discipliny.

= Uvést studenty do problematiky definice kreativnich promysia,
pristupy osobnosti, rozdily dle zemi, naronosti mapovani a
analyzovani kreativnich odvétvi na zakladé NACE.

= Podrobné probrat jednotliva kreativni odveétvi a jejich
charakteristiky na prikladu mésta Brna, Zlina a Ceske republiky.

Vyukové metody

Kombinace pfednasky, seminéfe a cvideni.
Samostudium dle doporuéenych prament. Exkurze
do vybranych kreativnich coworkingd v Brné.

Metody hodnoceni

Klasifikovany zapocet, jehoz udéleni je podminéno:
* 80% aktivni GEasti v hodinach, « zpracovénim
prilbéznych drobnych dkold, » seminarni prace
(téma bude upfesnéno).
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Osnova

- Lhvod do oblasti kreatnmich primysid

- Histaricky wirvoj od 20. stoleti

- Dhsahové vymezeni = kultumni sekior, kultueni priimyshy, kreativni priimyshy,
kreativni ekonamie, kreativnl tiida/milieu, kreathnl Kastry

- Kreativhi mitsta, historie, atributy, hodnoceni

- Kreativni pramysly v ER — satelitni dcet kultury, mapovani |DU

- Kreativni primysly v EU a ostatnich zemich - pfistupy

- Kreativni trident, kreativnl index, nowy kreatival index

« Kreativni pelimysly a Evropské wnie, program Crealive Europe, kreativni
mésta UNESCO

- Jednotliva kreativni odveri

- Podnikatelska dimenze kulturnich a kreativnich ocvébil

- Inovace a spilkover efekty

- Nastrope podpory keeattenich primysi i

- Kreativni centra — revitalizace brownfields taené kulturou

- Budoucnast kreativnich priimysli & kreativnich mést
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Pfedmét Kulturni a kreativni primysly

- nauci studenty terminologii ale také pochopeni hlavniho
konceptu vymezeni kreativnich odvétvi mezi ostatnimi primysly a
znalostni ekonomikou.

- znalosti atributl kreativnich mést jsou nezbytné pro chapani
umeni, kultury, kreativity v rozvoji mesta predpokladem pro
producentskou ¢innost manazerl v kulture a kreativnich
odveétvich.

Cile pfedmétu:

= Seznamit studenty se zaklady konceptu kulturnich a kreativnich
pramysli a pouzivanou terminologii, historii a vyvojem této
discipliny.

= Uvést studenty do problematiky definice kreativnich pramysl,
pristupy osobnosti, rozdily dle zemi, narocnosti mapovani a
analyzovani kreativnich odveétvi na zaklade NACE.

= Podrobné probrat jednotliva kreativni odveétvi a jejich
charakteristiky na pfikladu mésta Brna, Zlina a Ceské republiky.



Vyukové metody

Kombinace prednasky, seminare a cviceni.
Samostudium dle doporuc¢enych pramenu. Exkurze
do vybranych kreativnich coworkingll v Brné.

Metody hodnoceni

Klasifikovany zapocet, jehoz udéleni je podminéno:
e 80% aktivni ucasti v hodinach,  zpracovanim
pribéznych drobnych Gkoll, « seminarni prace
(téma bude upresneno).



Osnova

- Uvod do oblasti kreativnich primysld

- Historicky vyvoj od 20. stoleti

- Obsahové vymezeni — kulturni sektor, kulturni prdmysly, kreativni pramysly,
kreativni ekonomie, kreativni tfida/milieu, kreativni klastry

- Kreativni meésta, historie, atributy, hodnoceni

- Kreativni priimysly v CR — satelitni G¢et kultury, mapovéani IDU

- Kreativni primysly v EU a ostatnich zemich - pfistupy

- Kreativni trident, kreativni index, novy kreativni index

- Kreativni priimysly a Evropskéa unie, program Creative Europe, kreativni
mesta UNESCO

- Jednotliva kreativni odveétvi

- Podnikatelska dimenze kulturnich a kreativnich odveétvi

- Inovace a spillover efekty

- Nastroje podpory kreativnich pramyslu

- Kreativni centra — revitalizace brownfields tazené kulturou

- Budoucnost kreativnich primyslt a kreativnich mést
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Predmét Kulturni a kreativni prdmysly

- nauci studenty terminologii ale také pochopeni hlavniho
konceptu vymezen( kreativnich odvétel mezi ostatnimi primysly a
znalostni ekonomikou,

- znalosti atributll kreativnich mést jsou nezbytné pro chapani
uméni, kultury, kreativity v rozvoji mésta pfedpokladem pro
producentskou &innost manaZeril v kulture a kreativnich
odvétvich,

Cile predmétu;

» Seznamit studenty se zdklady konceptu kulturnich a kreativnich
priimysl(i a pouZivanou terminologii, historii a vivojem této
discipliny.

= Uvést studenty do problematiky definice kreativnich promysia,
pristupy osobnosti, rozdily dle zemi, naronosti mapovani a
analyzovani kreativnich odvétvi na zakladé NACE.

= Podrobné probrat jednotliva kreativni odveétvi a jejich
charakteristiky na prikladu mésta Brna, Zlina a Ceske republiky.

Vyukové metody

Kombinace pfednasky, seminéfe a cvideni.
Samostudium dle doporuéenych prament. Exkurze
do vybranych kreativnich coworkingd v Brné.

Metody hodnoceni

Klasifikovany zapocet, jehoz udéleni je podminéno:
* 80% aktivni GEasti v hodinach, « zpracovénim
prilbéznych drobnych dkold, » seminarni prace
(téma bude upfesnéno).
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- Lhvod do oblasti kreatnmich primysid

- Histaricky wirvoj od 20. stoleti

- Dhsahové vymezeni = kultumni sekior, kultueni priimyshy, kreativni priimyshy,
kreativni ekonamie, kreativnl tiida/milieu, kreathnl Kastry

- Kreativhi mitsta, historie, atributy, hodnoceni

- Kreativni pramysly v ER — satelitni dcet kultury, mapovani |DU

- Kreativni primysly v EU a ostatnich zemich - pfistupy

- Kreativni trident, kreativnl index, nowy kreatival index

« Kreativni pelimysly a Evropské wnie, program Crealive Europe, kreativni
mésta UNESCO

- Jednotliva kreativni odveri

- Podnikatelska dimenze kulturnich a kreativnich ocvébil

- Inovace a spilkover efekty

- Nastrope podpory keeattenich primysi i

- Kreativni centra — revitalizace brownfields taené kulturou

- Budoucnast kreativnich priimysli & kreativnich mést



1. Uvod do kreativnich pramysla

2. Historicky vyvoj od 20. stoleti
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3. Obsahové vymezeni - kkp,
ekonomie, tfida/milieu, klastry

I . 4. Kreativni mésta, atributy, hodnoceni ... ... [
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1. Uvod do kreativnich priimysli

2. Historicky vyvoj od 20. stoleti






Kreativita /| Cesky tvorivost

- Je zvlastni soubor schopnosti, ktere umoznuji
uméleckou, védeckou nebo jinou tvlréi €innost; ta
se projevuje jako vynalezavost, jako vznik neéceho
nového, originalniho, popf. tvlréim feSenim
problémd

- nelze ji kvantifikovat

- |e nevycCerpatelna

- stimuluje ji napriklad umeni

- kreativita je vlastnosti vSech lidi bez rozdilu



Kulturni Technologicka

lumélecka Ekonomicka Ivédecka
Ipodnikatelska




Albert Einstein: ,Reflektuji-li své myslenkové
pochody, dochazim k zaveéru, Ze dar fantazie pro
mne znamena daleko vic nez schopnost
absorbovat myslenky a védéni.“

,Kreativita neni talent.
Je to zpusob mysleni.*

- John Cleese

John Cleese je britsky herec, komik, spisovatel a
filmovy producent, jeden z Sesti ¢leni komedialni
skupiny Monty Python.



“Creativity is the process
of having original ideas
that have value.”

--Sir Ken Robinson



Kreativec vasSim pruvodcem

1. Jste osobnim manazerem Ci producentem
nejakého umeélce nebo kreativce

2. VVyberte si obor z kkp odkud vas kreativec
pochazi (mimo divadlo :-)

3. Vymyslete profil vaseho kreativce, kdo to je, je
skutecny, vymysleny, co deéla, jak se mu dari, co
mu chybi....?

4. Dalsi profesni udalosti budete s kreativcem resit
kazdou hodinu



1. Uvod do kreativnich primysiu

2. Historicky vyvoj od 20. stoleti

3. Obsahoveé vymezeni - kkp,
ekonomie, trida/milieu, klastry
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kulturni a kreativni pramysly

kulturni primys|  kulturni primysly kreativni primysly



Max Horkheimer
Theodor W. Adornc

1944




Max Horkheimer
Theodor W. Adorno



Pojem ,kulturni priimysl“ se poprvé objevil jiz ve
40. letech 20. stoleti, kdy jej ve svem kritickém dile
Dialektika osviceni (1944) pouzili nemecti filozofové
Kritické teorie z Frankfurtské skoly. Theodor Adorno
a Max Horkheimer. V té dobé byl jeho smysl
ponekud vzdalen dnesnimu vyznamu.

Dialektika osvicenstvi




Morin, Huet a Miege

60. léta
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The Creative City:
A Toolkit for Urban
Innovators Routledge

Charles Landry
1995
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The Creative Economy

John HowkKins
2001




THE
CREATIVE
ECONOMY

HOW PEOPLE MAKE
MONEY FROM IDEAS !

t realy
wewnng i e creatve ndusires”

JOHN HOWKINS L)

The Creative Economy



- Patentové primysly — primyslava odvétvi
produkujici & nakladajici s patenty, —
napfikladfarmaceuticky primysl, informadéni a
komunikacni technologie, primyslovy design,
chemicky primysl, vesmirny a automobilovy
primys! a dalsi. Previadajicl aktivitou je vyzkum
a vyvoj, zajistovan jak komerénimi tak
védeckymi pracovisti

- Pramysly ochrannych znamek a designové
primysly — jedna o odvétvi s velice Sirokym
zdbérem, diky femuZ se obtiZné rozlisuji od
autarskopravnich a patentavych pramysid.

kreativni prumysl
- autorskopravni prumysly
. patentové prumysly
. prumysly ochrannych zamek
- designové prumysly



Economics and Culture

Ch. D. Throsby
2001




Economics and Culture



nocRarnnd by

avTiieklwa, ey a mddel prinysl

kreativni priumysly (kruhy)
- jadro - core creative arts
- Ustfedni kulturni prumysly (other core
cultural industries)
- SirSi kulturni priumysly (wider cultural
Industries)
- pfibuzna odvétvi (related industries)

Economics and Culture

Deavid Throshy
a_Jd




The concentric circles model of the cultural industries

Core creative arts Other core cultural industries
Literature Film

Music Museums, galleries, libraries
Performing arts Photography

Visual arts

Related industries

Advertising / — -
Architecture Wider cultural industries
Design Heritage services

Fashion Publishing and print media

Television and radio
Sound recording
Video and computer games

" FACULTY OF
BUSINESS AND ECONOMICS

MAC IE
UN ITY

v
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The Rise of the Creative Class

Richard Florida
2002




RICHARD
FLORIDA

The Rise of the Creative Class



- super kreativni jadro, jeZz zahrnuje védce,
Inzenyry, univerzitni profesory, basniky,
spisovatele, umélce, navrhare, architekty a dalsi
profese, jejichz cilem je vytvorit nove formy
nebo navrhy, které jsou snadno prenosne a
Siroce uplatnitelne;

- kreativni profesionalové, kteri pracuji v
prumyslu, jeZ vyZadujicim intenzivni znalosti,
napfiklad high-tech sektor, financni sluzby,
zdravotnictvi nebo management; tito lidé
uplatnuji své znalosti pro kreativni reseni
problém{

- V 4 .‘_VI
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Do roku 2030 bude vétSina délnickych mist
s pouhymi opakujicimi se ukony nahrazena
roboty.

Podle Floridy kreativni tfida v USA jiz ¢ini asi
30 % zaméstnancu, délnikl je asi 26 % a ve
sluzbach pracuje asi 43 % lidi.

Richard Florida: Do kreativni tfidy fadi védce,
inZenyry a doktory ve vyvoji a konstrukci,
architekty, designéry, pedagogy, umélce vSeho
druhu, pracovniky v zabavnim prtiimyslu. Dalsi
autori pridavaji i top manazery v podnicich, kteri
maji na starosti vize a strategie, urbanisty a
planovace rozvoje mést a regionli apod. Tyto
profese souhrnné nazyva ustredni kreativni
tfidou.

Poptavka po novych konceptech, vyrobcich a
sluzbach zvysi naroky na kreativitu lidi.



Creative Sector - an Engine for Diversity,
Growth and Jobs in Europe

Wiesand
Sondermann

2005



kreativni sektor
- oblast komercni
- verejny sektor
- heformalni sektor



Ekonomika kultury
v Evropé (The Economy
of Culture in Europe)

Zelena kniha o vyuziti
potencialu kulturnich a

2006 kreativnich primyslid 2010  Prdimysl 4.0 ?
Ekonomika
kultury Zelena kniha Evropa
2006 2010 =| 202

kulturni a kreativni prumysly



Kultura 3.0
2011

Pler Luigl Sacco
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2. Historicky vyvoj od 20. stoleti

3. Obsahove vymezeni - kkp,
ekonomie, trida/milieu, klastry

4. Kreativni meésta, atributy, hodnoc



Kulturni kreativni prumysly

Kulturni sektor Kreativni priimysl
Kulturni priimysly

- Kulturni dédictvi
- Scénicka uméni

- Architektura
- Design

- Hudba

- Vytvarné uméni . Knihy a tisk

* Knihovny a archivy . Rozhj;as nRﬂfi’g:ma

. Remeslé} 5 ) . Televize - Software

- Kulturni a umélecké - Film a video - Gastronomie

vzdélavani

- Videohry a hry




Kreativni tfida

- SpoleCenska trida

- maji za ukol pfinaset nové napady na zvySovani
pridané hodnoty ve vSech oblastech

- Florida zde fadi védce, inzenyry a doktory ve
vyvoji a konstrukci, architekty, designéry,
pedagogy, umélce vSeho druhu, pracovniky v
zabavnim priimyslu

- DalSi autofi pfidavaji i top manazery v
podnicich, ktefi maji na starosti vize a
strategie, urbanisty a planovace rozvoje meést
a regionull apod.

- Kreativni tfida vyznava individualitu,
sebevyjadreni, otevienost, respekt vici
odliSnostem, toleranci k jinakosti a odmita
dogmata a paradigmata.

- urcuje spolecenské normy dnesni doby (oproti tzv.
manazerske tride 50.-80.let)

- nepracuje v tradiCnim hierarchickém usporadani

"This means a c

nnnnnnnnnnnnnn



Kreativni ekonomika
- koncept na rozhrani mezi
kreativitou, kulturou, ekonomikou,

technologiemi a spoleCnosti

jedno pracovni misto v kulture vytvari az 2,8
pracovnich mist v navazujicich odveétvich

/ studie Johna Myerscougha Ekonomicky vyznam
umeni v Britanii (The Economic Importance of the

Arts in Britain) z roku 1988



Kreativni klastry

- vychazi z primyslovych klastr(i

- klastr je geograficky blizké seskupeni vzajemneé
provazanych firem, specializovanych doda-
vatell, poskytovatelt sluzeb a souvisejicich
instituci v konkretnim oboru i firem v pribuznych
oborech, které spolu soutezi, ale také
spolupracuji, maji spolecné znaky a také se
doplnuji

- pf. Silicon Valley v oblasti IT

- vice ke klastrové politice: Narodni klastrova
aSOCiace http://nca.cz/upl rumyslove-klastry-bruskova.pdf



Kreativni klastry

- vychazi z priimyslovych klastr

- klastr je geograficky blizké seskupeni vzajemneé
provazanych firem, specializovanych doda-
vatell, poskytovatell sluzeb a souvisejicich
Instituci v konkrétnim oboru i firem v pfibuznych
oborech, které spolu soutézi, ale také
spolupracuji, maji spolecné znaky a také se
doplnuji

- pr. Silicon Valley v oblasti IT

- vice ke klastrove politice: Narodni klastrova
asociace  htp//nca.cziupload/prumyslove-klastry-bruskova.pdf

pr. kreativniho klastru: Cluster 2020 - Anglie,
Francie, Némecko
http://www.eciaplatform.eu/project/cluster2020/

pr. kreativniho klastru: Kreativni Zlin —
www.kreativnizlin.cz



ENG

(Z) KREATIVNi ZLIN ONAS VIZEACILE CLENOVE  MATERIALY, ODKAZY OPENMIC VIDEO ZMEDII  KONTAKT @

Kreativni Zlin je nezavisla pracovnti skupina tvorend
zastupcet veiejného, soukromeho, neziskového
a vzdelavactho sektoru z Rreativnich a navaznych odveétvt
ve zlinske aglomeraci.

Pracovni skupina vznikla v zafi 2014 z podnétu Statutarniho mésta Zlina v navaznosti na doporuéeni vyplyvajici
z projektu Mapovani kulturnich a kreativnich pramysli v Ceské republice vedeného pfispévkovou organizaci
Ministerstva kultury Ceské republiky - Institutem uméni-Divadelnim dGstavem.

Mapovani ve Zlinském kraji proved|a expertka Lia Ghilardi z britské spoleénosti Noema Research za podpory
Krajské hospodarské komory Zlinského kraje a Univerzity Tomase Bati ve Zliné.

Zlin se tak spole&n& s Brnem a Ostravou zafadil mezi ta mésta Ceské republiky, kde bylo mapovani kreativnich
pramysld provedeno jako v jednom z prvnich.
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21. stoleti = stoleti mést



Komunitni planovani, Future
City Game

Rozvoj a revitalizace mest
Ekonomika, zamestnanost

Sdilené pracovni
Inovace prostory

Kreativni meésto coworkingy, huby

Image
Talent a kreativita Brownfields

Kultura a umeéni Verejné prostory

|dentita




the world's largest cinema operator, is
Investing USS 1D o set up its Han Show
Theatre in Wuhan (population 10.2m).
Dalian Wanda Group s also investing in
the nearby Wanda Movie Park, a giant
indoor theme park, using European and
Chinese talent 1o help develop the shows
and attractions.

Urbanization is accompanied by changing
employment patterns and the acquisition
of new skills: African urbanization

is part of a shift from agriculture to
manulfacturing and services. In Latin
America, Qovernments are awakening
to the opportunities offered by, and

the needs of, their developing creative
industries. A vocational school for
performing arts was recently established
in La Plata, Argentina, to equip
unemployed youngsters and adults for
jobs in this growing arena.

A new creative class emerges
with the growth of global cities

Urbanization, coupled with the
development of cultural activities, is
also fueling the emergence of a new
economic class in both developed and
emerging countries - the “creative

class.” This class, according to Richard
Florida, urban studies theorist, includes
“super-creative”™ scientists, artists,
engineers, designers and novelists, as
well as “creative professionals™ who
work in a wide range of knowledge-based
occupations. The creative class is the
incarnation of the triptych “Technology,
Talent and Tolerance,” defined by Florida,
and is a key motor of growth, innovation
and attractiveness in urban areas. The
combination of cheap inner city property
and strong endorsement of creative
freedom heiped revive Berlin, which now
draws artists and cultural entrepreneurs
from around the world.

Global talent in global cities (2014)
Top 10 city ranking

According to the EY Global Talent in

Global Cities 2015 study, the city ranking
for creative class attraction is:

* New York - enjoys a unigue cultural
scene, embedded in a cosmopolitan
and forward-thinking urban
environment, generally considered
beneficial to creative activities

* London - ahead of Paris owing to
its international openness (33% of
its population was born abroad,
compared with just 12% in Paris)

» Paris - ranks third due to its cultural
heritage and technology assets, but is
penalized by a weaker entrepreneurial
environment

Cultural projects are drivers of
urban regeneration

World-class cultural infrastructure s a
catalyst of wban development  bullding
a museum often offers opportunities
to engage in large urban development
projects and 1o develop a new “city
brand” around Cultural and creative
industries. Such flagship projects boost
& city's attractiveness for tourists, talent
and highly skilled workers.

Bilbao, in Spain's Basque Country, IS now
an icon of culture-ted urban regeneration,
with the Guggenheim Museum In 3
regeon blighted by high unempioyment in
the 19905 (around 25%), the USS 700m
revitalization plan enhanced the city's
attractiveness, underpinned 4 400
existing jobs In the City, and created more
than 1 000 full-time jobs. Tourist visits
Nave since muitipled eght-fold.



"This means a city needs to embed a culture of
creativity in the way It operates and to infuse how
all of its organizations operate. Initially there was a
focus on the contribution of the arts and the
creative industries in driving innovation in cities and
helping to make them distinctive."

Charles Landry



- How programmes In education and learning, and professional development across the lifecycle help create the
conditions for creativity.

- Obstacles to generating creativity and innovation. Can the creativity agenda co-exist with a culture of risk
aversion? The impact of the growing litigation culture, exacting safety standards and other sociological factors.

- How the physical context supports the development of a strong urban culture to encourage creatives to stay or be
attracted to the region.

Lia Ghilardi

Kazdé meésto ma i svou vlastni , kulturni DNA*.
Existuje tedy néjaky jedinecny soubor vilastnosti,
které mésto musi ziskat, aby mohlo dosahnout
statutu ,kreativniho meésta“? Jsou takoveé viastnosti
shodné pro vSechna mésta? A jak dosazenou miru
kreativity a s ni souvisejici tvurci energii udrzet
dlouhodobé? Existuji ,prirozené kreativni“ mésta,
kterd mohou spoustét svuj kreativni potencial
kdykoli, a mésta ostatni, ktera budou vzdy jen
nesméle usilovat o to, aby posilila své tvlrci a
konkurencni schopnosti?



Creative Cities
Network UNESCO

Frangais - < 3%

UNESCO

Education

m!

United Natons |

Creative Cities
Network

+ Application FAQ

+ About Creative Cilies

+ External Evaluators

* Why cities ?

+ Why join the Metwork?
+ Who are the Members?
» Matwork Acivities

Natural Sciences

Culture

Social and Human Sciences

Worldwida

Communitles  Eve

Creative Cities Network

2015 Annual Meeting of the Creative Cities Network

The [X Annual Meeting of the UNESCO Creative Cities Network (UCCH) will take place
in Kanazawa, Japan (designaled UNESCO City of Crafls and Folk Artin 2009), from 25
to 28 May 2015

Representatives of 69 cities from 32 different countries are imited to Kanazawa, 10
years after the launch of the Metwork, 1o

- Revewthe iniatves undertaken to foster the role of creativity in sustainable urban
development and build lagship partnerships for the future;

- Reflect on the development and strategic objectives of an enlarged and mare
peographically balanced Metwork;

- Address the criteria for the seledlion of host cities of Network Annual meelings as
well as of penodic review of membership:

- Define the areas of work of the Network for the coming year.

Previous Creative Cities annual meetings have been held in Pans (UNESCO HQ,
2008), Santa Fe (2008), Lyon (2009). Shenzhen (2010), Seoul (2011), Montréal (2012),
Eologna (2013) and Chengdu (2014). The 2016 Annual Meeting will be heldin in
Ostersund, Sweden.

Links:

Provisional pragramme

To learn more aboul the UCCH X Annuwal Meeting please visit the official websile
below We also invite all City Delegations to register to the event using this website.

Website: hitp i creativekanazawa '

CALL FOR APPLICATIONS 2015

The Call for Applications for Creative Cities designations 2015
will be announced soon on this website.

Communication and iInformation

Media Services

AR 2R

» RESOURCES
CREATIVE CITIES NETWORK ANN MEETING -

The Creative Citles Network

+ Evaluation and Studiss
* Interviews and Aricles
b Contact us

Thematic Networks
¥ Lit=rature

b Film

¥ Music

¥ Crafts and Folk Art

¥ Design

¥ Wedia Artz

¥ Gastronomy

n Facebook Photo Gallery

VIDEQ FROM UCCN ANNUAL
MEETING CHENGDU

'Watch the video of the DX UCCN Annual
Mesting in Chengdu, China, held from 27 to
29 Seplember.

018 UNESCO C rewtive Cindes Menwork
F07TAT 4 AL R
CHENG

NG

http://www.unesco.org/new/en/culture/themes/

creativity/creative-cities-network/



"Culture turn”

Kulturni obrat

VB
Londyn, Manchester, Newcastle, Liverpool Ci

Birmingham

Némecko
Berlin, RUHR - Poruri

CR
Ostrava, Plzen, Brno, Zlin
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The Orange
Economy, 2013

Charles David Throsby ' * 4

Ereative irssinies, & SiTatagy b Hal Enrery dartals, 211
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EU

Evropska komise =
Strategie Europe 2020

Ekonomika kultury v Evropi (The Economy of
Culture in Eurape) 2006

Zalend kniha o vyuiiti potencidu kutturmich a
kreativnich prismysii 2010

ECIA - European Creative
Industries Alliance ...

Creative City UNESCO
John Howking

Charles Landry




Evropska komise :=
Strategie Europe 2020

Ekonomika kultury v Evropé (The Economy of
Culture in Europe) 2006

Zelena kniha o vyuziti potenmalu kulturnlch a
kreativnich primysli 2010 s

ECIA - European Creative
Industries Alliance

Creative City UNESCO

John Howkins

Charles Landry
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Hong Kong
s Hui, Chung-Hung and Mok (2004) from University
| | | - from Hong Kong designed the system of measuring

- m $ of creativity - Outcomes of Creativity Index, OCI
4 B e ]

| | Shanghai - City of Design e
O E:‘L http://www.creativecity.sh.cn/en/ T
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..
Australia ’
Charles David Throsby

Creative Industries, a Strategy for 21st Century Australia, 2011

http://arts.gov.au/sites/default/files/creative-
in [l | r ic-digital-in rv-plan.pdf

Creative Industries Innovation Centre, Sydney, 2009 w/uwsreativeplushusiness.com

Creative Partnerships Australia is a business name
of the Australia Business Arts Foundation (AbaF).

CPA is supported byithe Australian G&ernment
through the Ministry for the Arts. bies. reativepartnershipsausiralia.org.

" about-us/
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The Orange
Economy, 2013




The Orange
Economy, 2013
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http://www.worldcreative.org/



» A preview, providing a forward-looking analysis of the
main challenges to develop CCl, according to local

technical evolutions, innovation and economic outlook
of each global region. Japan
Architecture/newspapers
and magazines
UsA UK France Russia Page 40 |
Performing arts/TV Gaming/visual arts Books/advertising Performing arts

Fase 0]

Canada
Music/gaming

Page 3&}_-.

Australia . ¥
Performing arts/advertising

Page 36
South Africa I - T
Brazil Visual arts/radio India
TV/music Newspapers and
Page 76 | | Page 80 magazines/movie
Egypt Middle East
Visual arts/movie Visual arts/TV

= -times- $FILE/ey-cultural-times-2015.pdf
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